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TRAFFIC ANALYSIS UPDATE:

LATE APRIL DRIVING INCREASING

OVERVIEW

In mid to late April, provinces began announcing plans to reopen the economy by
business sector, giving Canadians a sense of when Stay-at-Home (SAH) orders
will begin lifting. Whether it's this positive news from governments, the days of
warmer weather or a new normal settling in, traffic passing by our OOH displays
is increasing as we approach May.

PATTISON'S granular traffic data of mobile devices passing by 24,000 geofenced
displays showed a sharp decline in the early weeks following emergency SAH
measures which was then followed by a period of plateauing. As of April 26,
traffic has been increasing back towards normal levels and looking to %pple
mobile driving data which is one week ahead, the upward trajectory continues.
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3 KEY TAKEAWAYS

1.  As of April 26, traffic passing by PATTISON'’s OOH displays has increased

to 50% or more of normal levels. Indications are that this pattern of more
driving taking place on our roadways will continue.

2. Apple’s mobile data on Canadians driving is used to supplement PATTISON's

data and shows that as of May 2, traffic on roadways is 65% of normal. Given
how closely our data mirrored Apple’s, we project our reporting to follow the
same upwards trajectory in the coming week.
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3. The predominant factor for Canadians driving continues to be shopping for
household purchases at grocery, home & garden and pharmacy retailers. Unlike
other countries during the lockdown, Canadians have not adopted online buying to
a significant degree as reported by McKinsey. One reason cited was few online
options. This presents an opportunity for Canadian businesses to publicize their
online offerings on OOH displays as Canadians may not be aware, especially if
it's a new feature in response to COVID-19.

“Canadians have not experienced a major shopping shift to online
channels; in fact, they expect to shop less online for several key
categories, possibly a symptom of low online adoption and fewer
online options.”

Source: McKinsey & Company, COVID-19 Canada Pulse Survey:April 21-23

Canadians have however, made notable changes from their pre-lockdown
shopping behaviour by trying new brands, changing their pfimary grocéry
store or trying a new grocery store altogether with many indicating their intent
to continue to do so.

B

Intend to continue
Changed primary grocery store 38% 40%
Shopped at a new grocery store 38% 38%
Shopped at a new website: non-basics 28% 43%

Source: GWI Coronavirus Research, April, 2020
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REPORTING

. Traffic is steadily increasing with most markets over 50% of normal

PATTISON Mal’ketS 0/0 Of Normal TrafﬁC

(Average Traffic from March 15" Onwards)
Vancouver SYAS

BC Interior 71%
Calgary 48%
Edmonton 50%
Saskatchewan 54%
Manitoba 55%
Toronto 46%
Southwestern Ontario 55%
Ottawa 49%
Montréal 42%

New Brunswick 55%

Nova Scotia 5@%
Newfoundland and Labrador - 58%
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Maritimes

VANCOUVER MARKET

== Baseline: an average location data traffic between January 1st to March 15t

BC INTERIOI!MARKET

- Baseline: an average location data traffic between January 1st to March 15t
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*The information presented here is anonymous, aggregated, and permission-based GPS location data. At this time, the *The information presented here is anonymous, aggregated, and permission-based GPS location data. At this time, the
data is intended to be used for anecdotal purposes only. Readers are o be aware that this data only looks at those who data is intended to be used for anecdotal purposes only. Readers are to be aware that this data only looks at those who
have travelled during the months of January 1stto April 26th, 2020. have travelled during the months of January Tstto April 26th, 2020.
Pelmorex Location Insights data is taken from January 1st to April 26th, 2020. Pelmorex Location Insights data is taken from January 1stto April 26th, 2020.
Apple Mobility Data is taken from March 1st, 2020 to April 30th, 2020. Apple Mobility Data is taken from March 1st, 2020 to April 30th, 2020.

G ﬂ O A pattisonoutdoor.com (PA]TISON)

CLASSIC DIGITAL TRANSIT PLACE BASED




CALGARY MARKET

== Baseline: an average location data traffic between January 1st to March 15t
[/ Weekend
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EDMONTON MARKET

= Baseline: an average location data traffic between January 1st to March 15t
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——Calgary Market Apple Mobilty Trends (Calgary Driving)

*The information presented here is anonymous, aggregated, and permission-based GPS location data. At this time, the
data is intended to be used for anecdotal purposes only. Readers are to be aware that this data only looks at those who
have travelled during the months of January 1t to April 26th, 2020.

Pelmorex Location Insights data is taken from January 1stto April 26th, 2020.
Apple Mobility Data is taken from March 1st, 2020 to April 30th, 2020.

SASKATCHEWAN MARKET

== Baseline: an average location data traffic between January 1st to March 15t
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~——Edmonton Market

Apple Mobilty Trends (Edmonton Driving)

*The information presented here is anonymous, aggregated, and permission-based GPS location data. At this fime, the
data is intended to be used for anecdotal purposes only. Readers are to be aware that this data only looks at those who
have travelled during the months of January 1stto April 26th, 2020.

Pelmorex Location Insights data is taken from January 1stto April 26th, 2020.
Apple Mobility Data is taken from March 1st, 2020 to April 30th, 2020.

MANITOBA MARKET

== Baseline: an average location data traffic between January 1st to March 15t
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——Saskatchewan Market
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Apple Mobilty Trends (Saskatchewan Driving)

*The information presented here is anonymous, aggregated, and permission-based GPS location data. At this time, the
data is intended to be used for anecdotal purposes onlr. Readers are o be aware that this data only looks at those who
have travelled during the months of January st to April 26th, 2020.

Pelmorex Location Insights data is taken from January 1st to April 26th, 2020.
Apple Mobility Data is taken from March 1st, 2020 to April 30th, 2020.

TORONTO MARKET

= Baseline: an average location data traffic between January 1st to March 15t
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-Apple Mobilty Trends (Manitoba Driving)

*The information presented here is anonymous, a
data is intended to be used for anecdotal purpo:
have travelled during the months of January 1st s

regated, and permission-based GPS location data. At this time, the
. Readers are to be aware that this data only looks at those who
irzérh, 2020.

Pelmorex Location Insights data is faken from January 1st to April 26th, 2020.
Apple Mobility Data is taken from March 1st, 2020 to April 30th, 2020.

3
SOUTHWESTERN ONTARIO MARKET

== Baseline: an average location data traffic between January 1st to March 15t
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——Toronto Market Apple Mobilty Trends (Toronto Driving)

*The information presented here is anonymous, aggregated, and permission-based GPS location data. At this time, the

data is intended to be used for anecdotal purposes onl(. Readers are to be aware that this data only looks at those who
have travelled during the months of January st to April 26th, 2020.

Pelmorex Location Insights data is taken from January 1st to April 26th, 2020.
Apple Mobility Data is taken from March 1st, 2020 to April 30th, 2020.
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Apple Mobily.

*The information presented here is anonymous, aggregated, and permission-based GPS location data. At this time, the
data is intended to be used for anecdotal purposes onI(. Readers are to be aware that this data only looks at those who
have travelled during the months of January st to April 26th, 2020.

Pelmorex Location Insights data is faken from January 1st to April 26th, 2020.
Apple Mobility Data is taken from March 1st, 2020 to April 30th, 2020.
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OTTAWA MARKET

== Baseline: an average location data traffic between January 1st to March 15t
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——Otawa Market

Apple Mobilty Trends (Ottawa Driving)

*The information presented here is anonymous, aggregated, and permission-based GPS location data. At this time, the
data is intended to be used for anecdotal purposes only. Readers are to be aware that this data only looks at those who
have travelled during the months of January 1t to April 26th, 2020.

Pelmorex Location Insights data is taken from January 1stto April 26th, 2020.
Apple Mobility Data is taken from March 1st, 2020 to April 30th, 2020.

NEW BRUNSWICK MARKET

== Baseline: an average location data traffic between January 1st to March 15t
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——New Brunswick Market

Apple Mobilty Trends (New Brunswick Driving)

*The information presented here is anonymous, aggregated, and permission-based GPS location data. At this time, the
data is intended to be used for anecdotal purposes only. Readers are to be aware that this data only looks at those who
have travelled during the months of January 1stto April 26th, 2020.

Pelmorex Location Insights data is taken from January 1stto April 26th, 2020.
Apple Mobility Data is taken from March 1st, 2020 to April 30th, 2020.

NEWFOUNDLAND AND LABRADOR
MARKET

= Baseline: an average location data traffic between January 1st to March 15t
[/ Weokend

A
s DA

March 18t
20% Declared Public Health Emergency

~——Newfoundiand and Labrador Market

Apple Mobilty Trends (Newfoundiand and Labrador Driving)

*The information presented here is anonymous, aggregated, and permission-based GPS location data. At this time, the
data is intended to be used for anecdotal purposes onl(. Readers are to be aware that this data only looks at those who
have travelled during the months of January st to April 26th, 2020.

Pelmorex Location Insights data is taken from January 1st to April 26th, 2020.
Apple Mobility Data is taken from March 1st, 2020 to April 30th, 2020.
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MONTREAL MARKET

- Baseline: an average location data traffic between January 1st to March 15t
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——Moniréal Market -Apple Mobilty Trends (Montréal Driving)

*The information presented here is anonymous, aggregated, and permission-based GPS locafion data. At this time, the
data is intended to be used for anecdotal purposes only. Readers are to be aware that this data only looks at those who
have travelled during the months of January 1stto April 26th, 2020.

Pelmorex Location Insights data is taken from January 1stto April 26th, 2020.
Apple Mobility Data is taken from March 1st, 2020 to April 30th, 2020.

NOVA SCOTIA MARKET

- Baseline: an average location data traffic between January 1st to March 15t
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-Apple Mobilty Trends (Nova Scotla Driving)

*The information presented here is anonymous, aggregated, and permission-based GPS location data. At this fime, the
data is intended to be used for anecdotal purpo ?)c Readers are to be aware that this data only looks at those who
have travelled during the months of January 1t | 26th, 2020.

Pelmorex Location Insights data is taken from January 1stto April 26th, 2020.
Apple Mobility Data is taken from March 1st, 2020 to April 30th, 2020.
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