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WHY BRANDS & BUSINESSES SHOULD
ADVERTISE IN A DOWNTURN

1 Invest in the Upswing

' Peter Field, Advertising in a Recession — Long, Short, or Dark? LinkedIn, 2020
? Analyfic Partners, ROI Genome Intelligence study, 2019
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corporate
response to
recession

Biel, Alex, and Stephen King “Advertising During a Recession”
In AdValue, ed. Leslie Butterfield, 2003

The differences beiween lbrand bullding and seles eciveriien

Brand Building Sales Activation
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The epiimum budget belenes s irencling teweirds lbremnd

2 The Value of BExcess Share-of-Voice (ESOV)
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Regassions or Econonic Downtums Do Not Equerte Lower ROI’s, But
Removing All Advertising Cen Gueranitee

Make Data=Driven Decisions

Adapt Strategy & Tacties to the Current Climarte
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