PATTISON ©UTROOR BLOG

ADVERTISING DURING THIE PANDEMIC REVISITED:

In an earlier PATTISON Perspectives Blog, we discussed advertising during the
pandemic and the questions and concerns surrounding this unprecedented time. Brands
and businesses face a situation unlike any other they have historically faced. Yet, many have
been inspired to create new and innovative advertising strategies.

As advertisers lean fowards pivoting their messaging and business offerings, many
PATTISON clients are leading the way as seen through creative that champions unity
between brands and the public. We're seeing campaigns that illustrate brands moving
along with their audiences through the challenges faced as a result of the pandemic.
Marla Kaplowitz, President and CEO of the 4A’s reminded advertisers to “make it about
the people, not the brand” in Ad Age's Virtual Pages VWebinar. These campaigns heed
this advice by communicating meaningful messages in relation to what people are

experiencing in their daily lives.
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https://www.pattisonoutdoor.com/how-should-businesses-advertise-during-the-pandemic/
https://www.youtube.com/watch?v=jsyBlr5VadE&feature=youtu.be
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